How Al and

Differentiated Data
are Transforming

Investor Relations

and Corporate Strategy

6 Key Takeaways from our 2025 Webinar

Market Intelligence

S&P Global



Webinar Overview

The webinar, moderated by Carmen Lilly, featured a distinguished panel from S&P Global
Market Intelligence: Chris Blake, Eric Hanselman, and David Murdock. The session aimed to
explore how artificial intelligence (Al) and differentiated data are reshaping investor relations
(IR) and corporate strategy.

The discussion encompassed innovative practices, the challenges faced by organizations, and
potential future trends in the use of Al within the corporate landscape.
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6 Key Takeaways from the Panel Discussion

1. Al in Investor Relations

Mainstream Adoption: The term "Al" has
gained widespread recognition, and its
applications have expanded significantly
over the past 18 to 24 months. Various
forms of Al, including generative Al,
machine learning, and natural language
processing, are now being integrated into IR
workflows, allowing teams to analyze vast
amounts of data and improve
communication with stakeholders.

Buy-Side Utilization: Buy-side firms have
been at the forefront of incorporating Al into
their processes. They use Al for sentiment
analysis of corporate communications,

which helps them assess the tone and
clarity of earnings calls, press releases, and
other investor communications. This
analysis enables investors to gauge market
sentiment and make informed decisions
based on the perceived performance of
companies.

2. Buy-Side Applications

Sentiment and Language Analysis: Buy-
side firms utilize Al to analyze sentiment,
language complexity, and numeric
transparency in corporate communications.
Metrics such as net positivity, language
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complexity (reading grade level), and
numeric transparency (frequency of
numerical data) are crucial for
understanding how a company's
communications are perceived in the
market.

Efficiency Improvements: Al tools are
particularly effective in summarizing large
volumes of data, which enhances efficiency
in IR processes. This capability allows IR
teams to quickly distill essential information
from earnings transcripts, research reports,
and other lengthy documents, enabling
them to focus on strategic decision-making.

3. Best Practices for IR Teams

Experimentation with Al: IR professionals
are encouraged to experiment with Al tools
as a starting point. One practical approach
is to use Al for summarizing public
information, such as peer earnings calls or
market reports. This hands-on experience
can help teams understand Al's capabilities
and limitations.

Optimizing Communication: The panel
emphasized the importance of optimizing
word choice in communications. Utilizing
simpler language and incorporating
numerical data where appropriate can
enhance clarity and improve sentiment
scores. For instance, using specific
percentages instead of vague terms (e.g.,
"high single digits" vs. "7% to 8%") can
provide clearer insights to investors.

4. Data Quality and Governance

Importance of High-Quality Data: The
success of Al implementation hinges on the
availability of high-quality data.
Organizations must prioritize data security,
accuracy, and governance to ensure that
the Al models produce reliable outcomes.

This includes understanding the nature of
the data being used and ensuring it is timely
and relevant.

Integration of Datasets: Combining
internal and external datasets is vital for
comprehensive analysis. For example,
during earnings preparation, IR teams can
benefit from integrating consensus
estimates, ownership information, and
sentiment analysis to create a holistic view
of the company's performance.

5. Future Trends

Generative Al Applications: The use of
generative Al for content creation and
analysis is on the rise. While this technology
offers significant potential for efficiency,
companies should approach it cautiously.
Transparency about Al usage in
communications is essential to maintain
trust with stakeholders.

Continuous Learning: As Al technologies
evolve rapidly, organizations must engage
in ongoing experimentation and be willing to
adapt their strategies. This includes staying
informed about the latest developments in
Al and exploring new use cases that can
enhance workflows.

6. Panel Insights

Collaboration with Legal Teams: The
panelists highlighted the importance of
collaborating with legal and compliance
teams when integrating Al tools into
workflows. This partnership ensures that the
use of Al aligns with regulatory
requirements and best practices.

Human Oversight: Maintaining human
oversight in Al-generated outputs is crucial
to mitigate risks and uphold the credibility of
communications. The panel stressed that
while Al can enhance efficiency, it should
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not replace the human element in decision-
making and content creation.

Conclusion

The webinar concluded with practical steps
for IR teams to start leveraging Al

effectively. Key recommendations included
focusing on data governance practices,
identifying specific pain points for efficiency
improvements, and experimenting with Al
tools to enhance workflows. By taking these
steps, IR professionals can harness the
power of Al to drive better insights and
strategic decision-making within their
organizations.

Supporting Charts, Analysis and Insights

How Are IROs and Strategy Teams Leveraging Al?

IR Team Al Use: How Innovators are Incorporating

Summarize & Extract

Summarize Text Heavy Content
Example: Summarize multiple sell-side
research notes during earnings season.

Synthesize Long Materials
Example: Use a document-specific query to
understand new sustainability disclosures.

Write an internal report
Example: Generate a breakdown of recent
investor activities for management.

Data Extraction
Example: Create an excel table from an image
in a presentation.

QOO

Create & Analyze

Perform sentiment and language analytics
Example: Optimize words and phrases in
earnings calls for sentiment and other
measures.

Topic research & identification
Example: Search earnings calls for recurring
themes & questions.

Create multimedia
Example: Early experimentation generating
video and audio of executives presenting.

Understand External Al Perception
Example: Ask Al to perform a SWOT analysis
of your own company.

OO0
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Powering IR Workflows: How S&P Global is Leveraging Al

Earnings Summaries

Transcripts for earnings calls
are automatically
summarized leveraging
generative Al, focusing on
both sentiment and topic
oriented highlights.

Script Analysis Investor Targeting

Natural Language Processing
measuring the sentiment, complexity,
and transparency of language used in
pre- and post- call eamings
transcripts.

Big data analytics identifies investors
most likely to invest in given
securities based on quantitative
analysis of portfolio holdings.

Predictive Analytics Conversational Interfaces

Machine learming models leverage Al chatbots enable querying of ownership,
public and proprietary data to targeting, and CRM data as well as queries
predict quarterly buyers & sellers as L contept of documgnts sugh g
well as activist accumulations. SAMIRGSENSCAPIS-SMiRgs:

IR Team Al Use: Key Considerations

Security
Questions to ask:
+ Am | working with public or
private information?
+ Is the tool or platform training or
learning from my data?

End Consumer

Questions to ask:

+ s this use case just for my own
workflow?

+ Do other users understand the
limitations of Al?

+  Would the end consumer need to

know Al was used?

Questions to ask:

* Do | need the output to be 100%
accurate?

* What is the downside risk to errors?

+ Can | quickly identify errors?

* Is there a creativity element to the
task?
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What’s on the horizon for Al implementation?
GenAl Deployments are Still in Early Days

18%

2 8% ‘ Generative Al tools

have been adopted
by the organization

27% A4

Generative Al tools and are fully
o have been adopted integrated across the
2 3 A) ‘ e ——— by the organization, organization
enerative Al tools but limited to

are in the process of
being made available,
with their capabilities
being tested in trials
or proof-of-concept
stages

specific departments
or projects

4% 4

Generative Al is being
used informally, cn an
individual basis,
without organizational
support

Generative Al is not
used within our
organization

Q. Which of these statements most accurately reflects the use of generative Al at your organization?
Base: All respondents (n=712). Source: 451 Research's Voice of the Enterprise: Al & Machine Learning, Infrastructure 2024.

Information Summarization Delivered Value to More Organizations than Expected

Content creation

Coding assistance

% A . Design and
Data visualization Data generation A
prototyping
Process Personalized Language
2 Sales outreach : gaeg
automation marketing translation
Prescriptive - Customer Internal system Media Information
: Employee training g A - A B2
analytics interaction interaction enhancement summarization
Significantly fewer Slightly fewer Slightly more Significantly more
organizations saw value organizations saw value organizations saw value 1) organizations saw value
than expected than expected than expected than expected
>5% <2% <2% ; >5%

Q. Over the past 12 months, in which of the following areas has generative Al provided meaningful value to your organization, if at
all? Please select all that apply. Base: GenAl is in use (950). Source: 451 Research's Voice of the Enterprise: Al & Machine
Learning, Use Cases 2025.

Q. Looking ahead to the next 12 months, in which areas do you expect generative Al to provide meaningful value to your
organization? (Select all that apply, including areas where it is already providing value) Base: Organizations that use generative Al
or plan to (953).

Source: 451 Research's Voice of the Enterprise: Al & Machine Learning, Use Cases 2024.
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Visible Alpha Overview

Full working models and revisions from 200+ sell side firms

Industry/ Regulatory Research, Events. Filings, Market Data, etc.

Datasets & Consensus

Covering 7,300+ Companies

Analyst Data (AD) Extracted from
Excel-based models, presented as each
analyst models each line item

Company Data (CD) AD made
[— comparable for each company.
Including key company drivers and
g0 segment-level data

Machine Learning

Standardized Data CD made
comparable within an industry, for easy
o relative analysis

/ N\
IR

425+ Data Analysts/ .

Sector Specialists VA Actuals Supplements historical data
from filings with crowd-sourced
estimates

Delivery
Options

Buy Side Corporate IR

Sell Side

Highly granular consensus estimates
for market's view on company
performance

Complete and auditable KPI,
segment & financial metrics across
150+ industries

Extended (up to 15 years) and
industry-specific forecast horizons

View analyst dispersion for insight on
key drivers and assumptions

Revision & Surprise Analysis; Peer &
Industry Analysis

Valuation Metrics, Price
Target & Ratings
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Full On-Demand Webinar Replay

To watch the full webinar replay, click the link: How Al and Differentiated Data are Transforming
Investor Relations and Corporate Strategy - Registration

More on Al

https://www.spglobal.com/market-intelligence/en/campaigns/accelerate-with-ai

To Learn More

Find us at S&P Global Market Intelligence or click here: https://www.spglobal.com/market-
intelligence/en

About S&P Global Market Intelligence

At S&P Global Market Intelligence, we understand the importance of accurate, deep, and insightful
information. Our team of experts delivers unrivaled insights and leading data and technology
solutions, partnering with customers to expand their perspective, operate with confidence, and make
decisions with conviction.

S&P Global Market Intelligence is a division of S&P Global (NYSE: SPGI). S&P Global is the world’s
foremost provider of credit ratings, benchmarks, analytics, and workflow solutions in the global capital,
commodity, and automotive markets. With every one of our offerings, we help many of the world’s
leading organizations navigate the economic landscape so they can plan for tomorrow, today. For
more information, visit www.spglobal.com/marketintelligence.

These materials have been prepared solely for information purposes based upon information generally available to
the public and from sources believed to be reliable. No content (including index data, ratings, credit-related analyses
and data, research, model, software or other application or output therefrom) or any part thereof (Content) may be
modified, reverse engineered, reproduced or distributed in any form by any means, or stored in a database or
retrieval system, without the prior written permission of S&P Global Market Intelligence or its affiliates (collectively
S&P Global). The Content shall not be used for any unlawful or unauthorized purposes. S&P Global and any third-
party providers (collectively S&P Global Parties) do not guarantee the accuracy, completeness, timeliness or
availability of the Content. S&P Global Parties are not responsible for any errors or omissions, regardless of the
cause, for the results obtained from the use of the Content. THE CONTENT IS PROVIDED ON “AS 1S” BASIS. S&P
GLOBAL PARTIES DISCLAIM ANY AND ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT
LIMITED TO, ANY WARRANTIES OF MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE,
FREEDOM FROM BUGS, SOFTWARE ERRORS OR DEFECTS, THAT THE CONTENT’S FUNCTIONING WILL BE
UNINTERRUPTED OR THAT THE CONTENT WILL OPERATE WITH ANY SOFTWARE OR HARDWARE
CONFIGURATION. In no event shall S&P Global Parties be liable to any party for any direct, indirect, incidental,
exemplary, compensatory, punitive, special or consequential damages, costs, expenses, legal fees, or losses
(including, without limitation, lost income or lost profits and opportunity costs or losses caused by negligence) in
connection with any use of the Content even if advised of the possibility of such damages. S&P Global Market
Intelligence’s opinions, quotes and credit-related and other analyses are statements of opinion as of the date they are
expressed and not statements of fact or recommendations to purchase, hold, or sell any securities or to make any
investment decisions, and do not address the suitability of any security. S&P Global Market Intelligence may provide
index data. Direct investment in an index is not possible. Exposure to an asset class represented by an index is
available through investable instruments based on that index. S&P Global Market Intelligence assumes no obligation
to update the Content following publication in any form or format. The Content should not be relied on and is not a
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substitute for the skill, judgment and experience of the user, its management, employees, advisors and/or clients
when making investment and other business decisions. S&P Global keeps certain activities of its divisions separate
from each other to preserve the independence and objectivity of their respective activities. As a result, certain
divisions of S&P Global may have information that is not available to other S&P Global divisions. S&P Global has
established policies and procedures to maintain the confidentiality of certain nonpublic information received in
connection with each analytical process. S&P Global may receive compensation for its ratings and certain analyses,
normally from issuers or underwriters of securities or from obligors. S&P Global reserves the right to disseminate its
opinions and analyses. S&P Global’s public ratings and analyses are made available on its websites,
ww.standardandpoors.com (free of charge) and www.ratingsdirect.com (subscription), and may be distributed through
other means, including via S&P Global publications and third-party redistributors. Additional information about our
ratings fees is available at www.standardandpoors.com/usratingsfees

Permission to reprint or redistribute any content from this presentation requires the prior written approval of S&P
Global Market Intelligence. Not for distribution to the public.

Copyright © 2025 by S&P Global Market Intelligence, a division of S&P Global Inc. All rights reserved.
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